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				EASA speaks at third party events – March


				

				In March, EASA had more opportunities to present its work at third-party events, presenting advertising self-regulation as a reliable solution to ensure ads are decent, truthful, a... 
	


			


			Read more
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				EASA’s Director General Lucas Boudet attended Content with Conscience 2024


				

				Content With Conscience 2024, the European conference on the role of influencers and online content creators in the media landscape, organised under the Belgian Presidency, took pl... 
	


			


			Read more
			
		
	

			

								[image: EASA Spring Biannual Meetings 2024, Amsterdam | Registrations are open!]							

			
				 
 
20 Feb 2024

				

				EASA Spring Biannual Meetings 2024, Amsterdam | Registrations are open!


				

				We are thrilled to announce that registrations for the EASA Spring Biannual Meetings in Amsterdam from 22 to 24 May 2024, hosted by our Dutch SRO member Stichting Reclame Code, are... 
	


			


			Read more
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About us




The European Advertising Standards Alliance (EASA) is the single authoritative voice on advertising self-regulation issues in Europe.




Advertising self-regulation helps ensure that ads are legal, decent, honest and truthful and by doing so helps create consumer trust in advertising and in brands.





Read More








		






	
		EASA’s 30th anniversary!


EASA celebrated its 30th anniversary in 2022. To celebrate the anniversary, EASA has upgraded its logo, redesigned the website, and launched a communications campaign that showcases the work of the ad SR network. The updated visual identity is a reflection of EASA’s ongoing evolution.
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	Facts & Figures
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	Address
			Rue des Deux Églises 26 Tweekerkenstraat, 1000 Brussels, Belgium
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